REBUILDING HOMES AND

len the Asian tsunami hit on December 26, 2004,
the world was stunned by the force and power
of the series of waves that tore through coasdines from

Tanzania ro Thailand. For XanGo, direct seller of XanGo™
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“The number one ingredient for our producr is the mangosteen
fruit. and our predominant source is Thailand,” says XanGo
Executive Vice President Gordon Morron, who lzads che
company’s worldwide philanthropic program. In face, he says,
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XanGo has a special affinity for Southeast Asia and the company
takes its top qualifying distributors to Thailand several cimes a [
year to see the source of their produce.

Maowed by the plight of those affected by the disaster, XanGo ]
decided ro |h.'[§* i group nf'\':']]:lgti'.s who |1:ig!1r otherwise have
fallen through the cracks." We rook on a project with a German
foundarion, Farang Jai Dee, to rebuild the village of Ko Prah
Thong, several hours north of Phuker,” says Morron." The people
who we helped wouldn't have been eligible for all of thar aid thar
you saw on relevision—rthat was controlled by governments”
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