GoWILD. Six SimP|e T|1ings

3 Relationships: In, Move, Stay

What brings people into
Network Marketing? 4

No Control
Stressed
Unhappy
No Energy
Frustrated
Fearful CEO
of
Fun
and Profit
OQFP
Onlg Quality
People
. Goals &
Belief |
Values
Cornerstone

v

* Product/Service
* Industry
* Self

If others can do it,
| can too!

e What can | do?
e What can | read?
e Who can | ask?

v

Learn to ask
questions in order
to help people
get what they
really want.

Massive

Action

Identify
5 Compelling
Reasons

In Control
Stress Free
Happy
Energetic
Successful
Confident

A Little. A Lot.

> 5x5x5 = RICH

Coml:)ang

v

1 Product

2 Compensation
3 Tools

4 Systems

5 Coaches

6 Owners

The Art of Network Marke’cing

At the beginning
90% Enthusiasm
10% Skill
Enthusiasm
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Time &
Proper Activity

Skill
90% Skill

90% Enthusiasm
with Time & Proper Activity
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GONIID: Wealth. Independence. Iove. Discipline.



